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Sadara Brand Guidelines

INTRODUCTION Our brand guidelines are designed 
to help you understand the basic 
design elements that make up our 
visual identity and how they all 
coexist to create successful brand 
communications. It is integral for 
the success of Sadara that you fully 
grasp how all of our communications 
convey the same standards of 
excellence that our products and 
services do. 
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Overview Sadara has evolved from its original 
theme “Game Changer” to the 
more positive message of “Sadara 
as a Transformer”. This updated 
positioning is the next natural step 
in the evolution of the original 
theme, taking it to the next level 
and positioning it as forward 
looking and adaptable to cover a 
multitude of things.
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Vision & Mission Vision
Lead the evolution of the chemical 
industry by creating value for Sadara, 
Saudi Arabia and the world

Mission
Producing chemicals via innovative 
technologies and operational 
excellence to enable value-added 
products, improved quality of life and 
a diversified Saudi economy
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Values INTEGRITY: I lead by example and I am 
consistent in my decisions. I believe in 
transparency, setting clear goals and 
expectations.  I am trustworthy, and I deliver on 
my promises.. 

LEARNING & GROWTH: I support clear 
careerpath opportunities for all employees. I 
favor a self-development culture, and I explore 
training options, mentoring and other employee 
engagement and development opportunities.

EFFICIENCY & EFFECTIVENESS: I plan and 
execute with clear goals in mind and change 
course when needed. I make timely decisions 
with the right people, based on facts and data. I 
take full ownership of my actions and am 
accountable for them.

TEAMWORK: I encourage healthy exchange of 
ideas and opinions. I have
faith in the integrity, character and abilities of my 
team members. I work well with colleagues of 
diverse values, backgrounds, experiences, and 
talents.

SAFETY: Safety is a priority in every decision and 
action I take. I set safety expectations within my 
team and with my direct reports. I intervene 
quickly and welcome intervention.
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Section One

CORE BRAND
ELEMENTS
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There is only one Sadara logo but 
there are a number of versions 
you may use, depending on the 
application and background. Our 
logo works best in full colour against 
a white background. This is the 
primary (preferred) version of the 
logo and should be used wherever 
possible. When colour printing is 
not available, or in situations where 
the quality of colour reproduction 
cannot be guaranteed, a grey-scale 
or solid black version of the logo 
should be used. 

Section 1.1

THE SADARA
LOGO



Sadara Brand Guidelines Section One > Core Brand Elements > 11

20 mm

1.1.1 The Sadara Logo

Our Logo is Made Up of Two Elements: 
The convergence of The Dow Chemical Company and 
Saudi Aramco have been captured in a mark of great 
strength and dynamism. 

The Sadara Primary Logo 
The Sadara typography and the Sadara symbol. The 
Sadara typography is a bespoke design reflecting the 
approachable and energetic personality of our brand. 

Minimum Size 
To make sure our Logo is always clear and legible in 
print, digital and other branded applications, there 
is a prescribed minimum size based on the width of 
the Logo. This applies to all Logo versions. For printed 
applications, the minimum size is 20mm. For screen-
based applications, the minimum width is 85 pixels

Primary logo

Minimum size

The Sadara Logo
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1/2x1/2x

1.1.2
The Sadara Logo Clearspace

The Sadara Primary Logo 
Our Logo needs space to stand out and must be 
easily visible. The Sadara logo has a clearly defined 
area which should always be maintained free of other 
elements. Follow these clearspace principles to ensure 
text, images or graphics do not crowd the Logo. The 
clearspace around the Logo is defined by X which is 
equivalent to the Height of the Sadara logomark. 
 
Clearspace Standard 
For the major part of applications, the clearspace is 
defined by X. 

Clearspace Minimum 
On large applications, such as billboards or event 
banners, the clearspace is defined by 1/2X. The clear 
space principles apply to all versions of the Sadara 
Logo: Primary Logos, Reversed-out Logos and Single-
Colour Logos. 

Clearspace Standard

Clearspace Minimum

The Sadara Logo
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There are a number of variations of 
our logo you may use, depending 
on the application and background. 
To maintain the logo’s integrity and 
legibility we have illustrated the 
best lockups for its reproduction 
when coordinated with various 
backgrounds.

Section 1.2

LOGO
VARIATIONS

Note:

•	 Special consideration for which logo to implement will be required 
when determining logo usage and its application to photographic or 
textured backgrounds. 

•	 In these instances, all logo variants are permitted but careful 
consideration must be given to ensure clarity and legibility of the 
logo. In certain instances, darkening or lightening an area of the 
photographic image may be required to ensure maximum visibility of 
the logo. 
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a

b

1.2.1
Primary Logo With Background Images

Primary The Sadara Logo
a.	 �The Sadara primary logo for white or light 

backgrounds.
b.	 �The Sadara primary logo for white or light 

backgrounds

Logo Variations
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1.2.2
Secondary Logo

Gray Scale Sadara Logo
a.	 �The sadara secondary logo (grey-scale) logo for 

light and dark background.

b.	 �The sadara Secondary (grey-scale) logo for 
light and dark background

a

Logo Variations

a

b
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1.2.3
Secondary B/W Logo

W/B Sadara Logo
a.	 Black logo for minimal use.

b.	 White logo for minimal use.

Logo Variations

a

b
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1.2.4
Logo Mark (special use)

Application of Logo Mark
a.	 �Sadara logo mark (with gradients) for exclusive 

digital media and offset print.

b.	 �Sadara logo mark (without gradients) for 
merchandise use only.

Logo Variations

a

b
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Section 1.3

LOGO IMPROPER
USAGE

Our logo is an important 
brand asset and should always 
appear in its correct form. The 
examples below show the more 
common mistakes made when 
implementing the logo and which 
should be avoided at all cost. 
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DO NOT Altering logo text.

Elevating Performance

DO NOT breaking clear space guidelines.

DO NOT repositioning the icon and logo text.

DO NOT alter or distort the angle of the logo

DO NOT disproportionately scale or
resize the logo.

DO NOT rotating the logo.

DO NOT resize the icon and logo text.

DO NOT add drop-shadows
to the logo

DO NOT use the Sadara typography
on its owned.

DO NOT repositioning the icon and logo text.

DO NOT repositioning the icon and logo text.

DO NOT Applying an outline to the logo.

1.3.1
Logo Improper Usage

For brand consistency our logo cannot be altered from 
the usage guidelines outlined in this document. Below 
are examples of incorrect use of the logo. 

Logo Improper Usage



Sadara Brand Guidelines Section One > Core Brand Elements > 20

DO NOT place the primary logo on 
inappropriate background colours.

DO NOT place the primary logo on poor legibility 
when placed over an image.

DO NOT use the single-colour / gradient Logo in 
any colour other than what is specified in this 

document.

DO NOT use Reversed-Out Primary Logo on a light 
non-contrasting background.

DO NOT place the primary logo on our
gradient background colour

DO NOT resize the icon and logo type.

DO NOT change Logo colours in any way other 
than what is stated in this document.

DO NOT try and recreate the Logo with other fonts 
or font styles.

DO NOT place the primary logo on a clashing or 
non-contrasting background.

DO NOT use any kind of special effects.

DO NOT change logo text colour any colour other 
than what is specified in this document.

DO NOT change Logo colours in any way other 
than what is stated in this document.

1.3.1
Logo Improper Usage (Continue)

For brand consistency our logo cannot be altered from 
usage guidelines outlined in this document. Below are 
examples of incorrect use of the logo.

Logo Improper Usage
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Section 1.4

OUR 
TYPOGRAPHIC
PALETTE

When used thoughtfully, typography 
becomes a powerful brand tool that 
can add visual meaning to what is 
communicated. Sadara’s typography 
communicates clearly. Flexibility comes 
from using one type family that contains 
all weights. The Sadara family was 
selected because it is warm, open and 
legible at all sizes. 
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SADARA FONT

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 - ! @ # $ % ^ & * ()

Sadara - Bold

Sadara - ExtraBold

Sadara - Black

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 - ! @ # $ % ^ & * ()

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 - ! @ # $ % ^ & * ()

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 - ! @ # $ % ^ & * ()

Sadara - Thin

Sadara - Extra Light

Sadara - Light

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 - ! @ # $ % ^ & * ()

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 - ! @ # $ % ^ & * ()

Sadara - Regular

Sadara - Medium

Sadara - SemiBold

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 - ! @ # $ % ^ & * ()

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 - ! @ # $ % ^ & * ()

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 - ! @ # $ % ^ & * ()

1.4.1
English Typefaces

The ‘Sadara’ font has its own mood and personality. It 
is both serious and casual simultaneously. This makes 
the font twice as diverse and interesting. The ‘Sadara’ 
font induces a feeling of functionality and grace makes 
it a perfect match for our brand which is practical and 
avant-garde. 

Our Typographic Palette
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THIS IS YOUR 
HEADLINE
THIS IS YOUR SUB 
HEADLINE
This your is your intro copy text.

This is your sub-sub-headline

Dit illam dignima ioremporit et, sam, quuntur. Picit remporit maiostis estiur. Namusamus 
ant occuptu rerrum rerrum faccum con niaectibust fuga. Nequi nobis dolor ad moditaturi 
duntiis nos asi rem aut quosantist arcitis quident venda seque lat expliqu idello voluptas 
esto que ne prepe am lati nonsecullab inctis eati undemporrum quis autes escillam 
invelecus Fic te cus eostia vero cuptisquia nobisit am, culpa doluptur.

1.4.2
Paragraph Style  English

Headline and body copy text keep Sadara 
communication material consistent by ensuring that 
the typography usage is followed throughout. A very 
simple formula has been created to define typeface 
hierarchy. The same formula can also be applied to 
the Arabic to ensure that all communications are 
consistent. 

Heading

Sub Heading

Intro Copy

Sub Sub-Heading

BodyText

Our Typographic Palette
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THIS IS YOUR HEADLINE
Non ea sinto est facea doloria dolorro cullecte 
volescidem que porum ent verum estem imust optate 
niendebis magnam ipsum net quibus doluptibusa solut 
fugitas aut venimustiur.

THIS IS YOUR SUB-HEADLINE

Non ea sinto est facea doloria dolorro cullecte volescidem que porum et pra si sit ex 
ent verum estem imust optate niendebis magnam ipsum net quibus doluptibusa 
solut fugitas quiamus aut venimustiur, venimincta dita volupta sinciet et ea volupti 
dolores es susape simenim ilisseque nest experro blatias ut moluptatur si dolorem 
sitatio.

Dit illam dignima ioremporit et, sam, quuntur. Picit remporit maiostis estiur. 
Namusamus ant occuptu rerrum rerrum faccum con niaectibust fuga. Nequi nobis 
dolor ad moditaturi duntiis nos asi rem aut quosantist arcitis quident venda seque lat 
expliqu idello voluptas esto que ne prepe am lati nonsecullab inctis eati undempor-
rum quis autes escillam invelecus.

www.sadara.comCaption goes here

_
Sub sub-heading

Non ea sinto est facea doloria dolorro 
cullecte volescidem que porum et pra 
si sit ex ent verum estem imust optate 
niendebis magnam ipsum net quibus 
doluptibusa solut fugitas quiamus aut 
venimustiur, venimincta dita volupta 
sinciet et ea volupti dolores es susape 
simenim ilisseque nest experro blatias ut 
moluptatur si dolorem sitatio. Bea quam 
endunt aspienet quam a que enem. 
Dit illam dignima ioremporit et, sam, 
quuntur Picit remporit maiostis estiur. 
Namusamus ant occuptu Ximus a consequi 
archilitas reperibeat fuga. Delendusdam, culpa 
nobitios est quideles audicidit oditis serias 
dolut aut accatem eostior eceatem. Ut opta 
sequo min pellabor aut ut alita conseria derum 
et vidunde ssequam rerrum rerrum faccum 
con niaectibust fuga nequi nobis dolor 
ad moditaturi duntiis nos asi rem aut 
quosantist arcitis quident venda seque 
lat expliqu idello voluptas.

_
Sub sub-heading

Anis sandam, omnihic ipicimolorro 
cullorro dempe voluptam fugia sit 
dolorem iment audaeptati ut pore la 
arundit et ut rerum et accum invendi 
squibusam ilit aliquias moluptate miliasp 
ernatusam quatis volene solupta tustrum 
reptam hario. aut oditam expernatque 
explit minctur At iunt ommolut aped 
ut alicilla voluten dusandicium conserc 
hilibus ciduciistrum erspedio bero 
cum rat modite estectestio consed 
qui corepreprat. Videmperi des ex ex 
earumquas earciis et, consequas assimi, 
que eniti dignime corit, Ximus a consequi 
archilitas reperibeat fuga. Delendusdam, 
culpa nobitios est quideles audicidit oditis 
serias dolut aut accatem eostior eceatem. Ut 
opta sequo min pellabor aut ut alita conseria 
derum et vidunde ssequam con re poriate 
por aliquatur, aborehe ndebit voluptas 
volum qui omnienditae peleste nditet 
fugia doleni sae lamus none.

_
Sub sub-heading

Vitiisquatur siminctibusa delit autFacesequ 
ostiature, quias dolut fuga. Nam aut di reste 
pla quodioreiur, ut voluptasinis aut volenih 
itatas mos porem sinima cus restinus id 
qui consendae pla quossint.  Ximos evelit 
vollabore es ma sunt venihic tibusantibus 
aut explab iderum ab im inum ullandi 
gnihil illestrum quiam volectas quae vel ma 
autemporum aut venimilignia vendes incit 
litibus qui solupis et la ideribustrum di volorit 
qui dolupta sequaepe idendam fugia dolorru 
mquiate molesti umquam fugitas volorest, 
nem renecto explique eariam a aboruptaque 
lit la non nonsequamet labo. Et moluptatur, 
quaeperese inullupta cus net alis core porpor 
magnihi il mod quam, ut.Am solentia que non 
commoluptia dolentiam recatur? Quiande 
ndenimp orroresequi diciumq uamendia aut 
as andunt eatque labo. Feratque voloribus ad 
et, vendae res ut perum id experro coria ne rae 
eaqui ut odi nonet aturibus.

THIS IS YOUR HEADLINE
Non ea sinto est facea doloria dolorro cullecte 
volescidem que porum ent verum estem imust optate 
niendebis magnam ipsum net quibus doluptibusa solut 
fugitas aut venimustiur.

THIS IS YOUR SUB-HEADLINE

Non ea sinto est facea doloria dolorro cullecte volescidem que porum et pra si sit ex 
ent verum estem imust optate niendebis magnam ipsum net quibus doluptibusa 
solut fugitas quiamus aut venimustiur, venimincta dita volupta sinciet et ea volupti 
dolores es susape simenim ilisseque nest experro blatias ut moluptatur si dolorem 
sitatio.

Dit illam dignima ioremporit et, sam, quuntur. Picit remporit maiostis estiur. 
Namusamus ant occuptu rerrum rerrum faccum con niaectibust fuga. Nequi nobis 
dolor ad moditaturi duntiis nos asi rem aut quosantist arcitis quident venda seque lat 
expliqu idello voluptas esto que ne prepe am lati nonsecullab inctis eati undempor-
rum quis autes escillam invelecus.

www.sadara.comCaption goes here

Sub sub-heading

Non ea sinto est facea doloria dolorro 
cullecte volescidem que porum et pra 
si sit ex ent verum estem imust optate 
niendebis magnam ipsum net quibus 
doluptibusa solut fugitas quiamus aut 
venimustiur, venimincta dita volupta 
sinciet et ea volupti dolores es susape 
simenim ilisseque nest experro blatias ut 
moluptatur si dolorem sitatio. Bea quam 
endunt aspienet quam a que enem. 
Dit illam dignima ioremporit et, sam, 
quuntur Picit remporit maiostis estiur. 
Namusamus ant occuptu Ximus a consequi 
archilitas reperibeat fuga. Delendusdam, culpa 
nobitios est quideles audicidit oditis serias 
dolut aut accatem eostior eceatem. Ut opta 
sequo min pellabor aut ut alita conseria derum 
et vidunde ssequam rerrum rerrum faccum 
con niaectibust fuga nequi nobis dolor 
ad moditaturi duntiis nos asi rem aut 
quosantist arcitis quident venda seque 
lat expliqu idello voluptas.

Sub sub-heading

Anis sandam, omnihic ipicimolorro 
cullorro dempe voluptam fugia sit 
dolorem iment audaeptati ut pore la 
arundit et ut rerum et accum invendi 
squibusam ilit aliquias moluptate miliasp 
ernatusam quatis volene solupta tustrum 
reptam hario. aut oditam expernatque 
explit minctur At iunt ommolut aped 
ut alicilla voluten dusandicium conserc 
hilibus ciduciistrum erspedio bero 
cum rat modite estectestio consed 
qui corepreprat. Videmperi des ex ex 
earumquas earciis et, consequas assimi, 
que eniti dignime corit, Ximus a consequi 
archilitas reperibeat fuga. Delendusdam, 
culpa nobitios est quideles audicidit oditis 
serias dolut aut accatem eostior eceatem. Ut 
opta sequo min pellabor aut ut alita conseria 
derum et vidunde ssequam con re poriate 
por aliquatur, aborehe ndebit voluptas 
volum qui omnienditae peleste nditet 
fugia doleni sae lamus none.

Sub sub-heading

Vitiisquatur siminctibusa delit autFacesequ 
ostiature, quias dolut fuga. Nam aut di reste 
pla quodioreiur, ut voluptasinis aut volenih 
itatas mos porem sinima cus restinus id 
qui consendae pla quossint.  Ximos evelit 
vollabore es ma sunt venihic tibusantibus 
aut explab iderum ab im inum ullandi 
gnihil illestrum quiam volectas quae vel ma 
autemporum aut venimilignia vendes incit 
litibus qui solupis et la ideribustrum di volorit 
qui dolupta sequaepe idendam fugia dolorru 
mquiate molesti umquam fugitas volorest, 
nem renecto explique eariam a aboruptaque 
lit la non nonsequamet labo. Et moluptatur, 
quaeperese inullupta cus net alis core porpor 
magnihi il mod quam, ut.Am solentia que non 
commoluptia dolentiam recatur? Quiande 
ndenimp orroresequi diciumq uamendia aut 
as andunt eatque labo. Feratque voloribus ad 
et, vendae res ut perum id experro coria ne rae 
eaqui ut odi nonet aturibus.

a

b

c

d

e

f

g

1.4.3
Typeface Hierarchy

The use of typeface hierarchy directs the readers eye 
to the various parts of any given text in a specific order 
of importance. A basic formula should be applied to 
ensure typeface hierarchy.

a. Headings

Sadara Bold – always in CAPS

b. Intro Copy

Sadara Semibold – always in sentence case

c. Sub-Headings

Sadara Bold – always in CAPS

d. Body Text

Sadara Regular – always in sentence case

e. Sub Sub-Headings

Sadara Bold – always in sentence case

f. Sub Body Text

Sadara Regular – always in sentence case

g. Caption/Note Text

Sadara Regular – always in sentence case

Our Typographic Palette
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خط صدارة 
ز س ش ص ض ط ظ ع غ ف ق ك ل م  ر  ذ  ا ب ت ث ج ح خ د 

بــو نســص حــف بــر  بــش  ن ه و ي ء بي 
!@  $٪*)(  ١٢٣٤٥٦٧٨٩٠ سشــر  بتثجحخــد 

Sadara - Thin

Sadara - Extra Light

Sadara - Light

ز س ش ص ض ط ظ ع غ ف ق ك ل م  ر  ذ  ا ب ت ث ج ح خ د 
بــو نســص حــف بــر  بــش  ن ه و ي ء بي 

!@  $٪*)(  ١٢٣٤٥٦٧٨٩٠ سشــر  بتثجحخــد 

ز س ش ص ض ط ظ ع غ ف ق ك ل  ر  ا ب ت ث ج ح خ د ذ 
بــو نســص حــف بــر  م ن ه و ي ء بي بــش 

!@  $٪*)(  ١٢٣٤٥٦٧٨٩٠ سشــر  بتثجحخــد 

ر ز س ش ص ض ط ظ ع غ ف ا ب ت ث ج ح خ د ذ 
ق ك ل م ن ه و ي ء بي بــش بــر بــو نســص حــف

!@ $٪*)( ١٢٣٤٥٦٧٨٩٠ ــر  ــد سش بتثجحخ

Sadara - Bold

Sadara - ExtraBold

Sadara - Black

ر ز س ش ص ض ط ظ ع غ ف ا ب ت ث ج ح خ د ذ 
ق ك ل م ن ه و ي ء بي بــش بــر بــو نســص حــف

!@ $٪*)( ١٢٣٤٥٦٧٨٩٠ ــر  ــد سش بتثجحخ

ر ز س ش ص ض ط ظ ع غ ف ا ب ت ث ج ح خ د ذ 
ق ك ل م ن ه و ي ء بي بــش بــر بــو نســص حــف

!@ $٪*)( ١٢٣٤٥٦٧٨٩٠ ــر  ــد سش بتثجحخ

Sadara - Regular

Sadara - Medium

Sadara - SemiBold

ر ز س ش ص ض ط ظ ع غ ف ق ك  ا ب ت ث ج ح خ د ذ 
بــر بــو نســص حــف ل م ن ه و ي ء بي بــش 

!@ $٪*)(  ١٢٣٤٥٦٧٨٩٠ بتثجحخــد سشــر 

ر ز س ش ص ض ط ظ ع غ ف ق  ا ب ت ث ج ح خ د ذ 
ك ل م ن ه و ي ء بي بــش بــر بــو نســص حــف

!@ $٪*)(  ١٢٣٤٥٦٧٨٩٠ بتثجحخــد سشــر 

ر ز س ش ص ض ط ظ ع غ ف ا ب ت ث ج ح خ د ذ 
ق ك ل م ن ه و ي ء بي بــش بــر بــو نســص حــف

!@ $٪*)(  ١٢٣٤٥٦٧٨٩٠ بتثجحخــد سشــر 

1.4.4
Arabic Typefaces

The Arabic ‘Sadara’ font also has a complimentary 
personality of being serious and playful. This confirms 
the font as diverse and interesting. The Arabic ‘Sadara’ 
font induces a feeling of functionality and grace makes 
it a perfect match for our brand which is practical and 
avant-garde. 

Our Typographic Palette
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1.4.5
Paragraph Style Arabic

Headline and body copy text keep Sadara 
communication material consistent by ensuring that 
the typography usage is followed throughout. A very 
simple formula has been created to define typeface 
hierarchy. The same formula can also be seen applied 
here to the Arabic to ensure that all communications 
are consistent. 

نص ثانوي 
يأتي هنا

نص ثانوي
يأتي هنا

نسخة مقدمة هنا

نص ثانوي يأتي هنا

لق الإنشاءا جميلة إضافة الوثيقة التشفائحة باستخدام جميمكنك أدوبي مؤثر الصور مع. صمم 

والتسلي مكنتاب استوى الحد المتنامج وثائق التي تعلى الة. يمكنك أدواجع وجداول التحكم 

البعض في أن إلى مؤثر ال أدوبي لأوسط وجدام أسرعة متنقيحه. يمكنك إعملفائحة بسرع 

باستخدارب التحسين لتي ترقيحه. يمكن تنام وتجارسوالصور التجميع قويات.

Heading

Sub Heading

Intro Copy

Sub Sub-Heading

BodyText

Our Typographic Palette
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The Sadara colour palette comprises 
both a primary and secondary colour 
palette to be used in conjunction 
with one another on branded 
communications.

Section 1.5

OUR COLOUR
PALETTE
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Pantone® 288 C

Pantone® 288 U

RGB		  0 45 114
HEX/HTML	 002D72
CMYK		  100 80 6 32

Tints 50% 

Tints 90% 

Tints 40% 

Tints 80% 

Tints 30% 

Tints 70% 

Tints 20% 

Tints 10% 

Tints 60% 

Sadara Blue

Pantone® 185 C

Pantone® 185 U

RGB		  228 0 43
HEX/HTML 	 E4002B
CMYK		  0 93 79 0

Tints 50% 

Tints 90% 

Tints 40% 

Tints 80% 

Tints 30% 

Tints 70% 

Tints 20% 

Tints 10% 

Tints 60% 

Sadara Red

Pantone® 3288 C

Pantone® 3288 U

RGB		  0 130 100
HEX/HTML	 008264
CMYK		  99 3 68 12

Tints 50% 

Tints 90% 

Tints 40% 

Tints 80% 

Tints 30% 

Tints 70% 

Tints 20% 

Tints 10% 

Tints 60% 

Sadara Green 1

Pantone® Cool Gray 9 C 

Pantone® Cool Gray 9 U

RGB		  117 120 123
HEX/HTML	 75787B
CMYK		  30 22 17 57

Tints 50% 

Tints 90% 

Tints 40% 

Tints 80% 

Tints 30% 

Tints 70% 

Tints 20% 

Tints 10% 

Tints 60% 

Sadara Gray

1.5.1
Primary Colour Palette

The primary colour palette is made up of ‘Sadara 
Red’, ‘Sadara Blue’, ‘Sadara Green’ and ‘Sadara Grey’. 
The examples in the Applying our Identity section 
of this document demonstrate how effective use of 
white space helps to create a unique look and feel 
for Sadara. 

Our Colour Palette
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Pantone® 299 C

Pantone® 299 U

RGB		  0 163 224
HEX/HTML	 00A3E0
CMYK		  86 8 0 0

Tints 50% 

Tints 90% 

Tints 40% 

Tints 80% 

Tints 30% 

Tints 70% 

Tints 20% 

Tints 10% 

Tints 60% 

Sadara Light blue

Pantone® 130 C

Pantone® 130 U

RGB		  242 169 0
HEX/HTML	 F2A900
CMYK		  0 32 100 0

Tints 50% 

Tints 90% 

Tints 40% 

Tints 80% 

Tints 30% 

Tints 70% 

Tints 20% 

Tints 10% 

Tints 60% 

Sadara Orange

Pantone® 368 C

Pantone® 368 U

RGB		  120 190 32
HEX/HTML	 78BE20
CMYK		  65 0 100 0

Tints 50% 

Tints 90% 

Tints 40% 

Tints 80% 

Tints 30% 

Tints 70% 

Tints 20% 

Tints 10% 

Tints 60% 

Sadara Light Green

Pantone® 254 C 

Pantone® 254 U

RGB		  152 29 151
HEX/HTML	 981D97
CMYK		  48 96 0 0

Tints 50% 

Tints 90% 

Tints 40% 

Tints 80% 

Tints 30% 

Tints 70% 

Tints 20% 

Tints 10% 

Tints 60% 

Sadara Purple

1.5.2
Secondary colour Palette

The secondary colour palette comprises “Sadara 
Orange’, ‘Sadara Light Blue’, ‘Sadara Light Green’ and 
‘Sadara Purple’ to be used as a key accent colours. 

Our Colour Palette
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Pantone® Neutral Black C

Pantone® Neutral Black U

RGB		  45 41 38
HEX/HTML	 2D2926
CMYK		  63 62 59 94

Tints 50% 

Tints 90% 

Tints 40% 

Tints 80% 

Tints 30% 

Tints 70% 

Tints 20% 

Tints 10% 

Tints 60% 

Sadara neutral black

1.5.3
Neutral Colour Palette

The neutral colour palette comprises “Sadara Neutral’ 
(black), ‘Sadara White’, to be used as negative space 
variants. 

1.5.4
Metallic Colour Palette

The metallic colour palette comprises “Silver Metallic’, 
‘Gold Metallic’, to be used as stand-out metallic 
alternatives such as luxury merchandise or gifts.

Pantone® Sliver 877 C 

Pantone® Sliver 877 U

RGB		  141 144 147
HEX/HTML	 8D9093
CMYK		  45 34 34 0

Sliver Metallic

Pantone® golden 873 C

Pantone® golden 873 U

RGB		  140 113 76 
HEX/HTML	 8C714C
CMYK		  0 29 54 50 

Golden Metallic

RGB		  0 0 0
HEX/HTML	 ffffff
CMYK		  0 0 0 0

Sadara white

Our Colour Palette
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1.5.5
Our Gradients

Gradients – Flow Lines
They are produced in CMYK only in print, to match 
the CMYK of the wordmark. The direction of gradient 
on flow lines is always the same, the lightest colour is 
always on the left. 

Our gradients are used to add fluidity and personality 
to our color palette, derived from the core brand 
colours they help to make the Sadara brand dynamic 
and distinctive. 

Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE

www.sadara.com

Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE

www.sadara.com

CMYK
68 0 44 5

CMYK
97 0 63 50

Sadara Green Gradients

CMYK
0 91 76 0

CMYK
0 91 76 60

Sadara Red Gradients

CMYK
51 28 0 0

CMYK
97 80 0 10

Sadara Blue Gradients

Our Colour Palette
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Section 1.6

PICTOGRAM
Sadara has a library of pictograms 
that can be used to identify and 
represent different activities, areas 
or functions within the company. 
The pictogram library is malleable in 
the sense that new pictograms can 
be created based on the formula of 
the design. The style and proportions 
must be respected to maintain 
consistency across all platforms on 
which they are used.
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1.6.1
Pictogram Development

The Pictogram Device is an integral part of the visual 
system. Derived directly from the graphic device, the 
Sadara Pictogram helps to convey our unique voice. 
The Pictogram can be developed by following the 
below steps.

Resemble Pictogram: Select a pictogram (Icon) that 
resembles our brand.

Grid Making: Draw “53” lines with the same distance 
vertical and horizontal all of them would create a grid 
which will 52 blocks. Each “2” lines in any side measured 
as “X”. Our stroke sizes should be determined by the 
grid which is “4X”. Draw your required pictogram in the 
grid as a linear illustration, match the stroke size with 
“4X” and after finished with illustration expend the 
artwork.

Separation: Choose straight bar and separate it from 
the middle as it shows in the example “Separation.”
Final: The separated bars should be curved oppositely 
by using the (Adobe illustrator) corner option as shown 
in the example “Final.” 

Note: Required program to use is Adobe Illustrator 
latest version. 

Be careful with outline version thicknesses when 
changing their size or combining pictograms. It is 
possible to add colour to these versions as long as the 
outline stays black.

52X

x4x

x

Resemble Pictogram

Grid Making Separation

Final

4x

Pictogram
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1.6.2
Pictogram Library

Showcased are a number of Sadara pictograms 
that can be used to identify and represent different 
activities, areas or functions within the company. The 
formula remains the same which allows for a varied 
potential design possibility. The style and proportions 
must be respected to maintain consistency across all 
platforms on which they are used.

Pictogram
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Expression

Insight

Growth

Opportunity

Security

1.6.3
Pictogram Application

The pictograms can be infused with the brand’s 
signature abstract to achieve a full colour version of any 
pictogram. The Molten Fluids Abstract consists of the 
brand colours that have been derived from our logo. 
The abstract depicts a unique graphic language that 
represents unity, transformation and malleability.

Pictogram
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Section Two

GRAPHIC ELEMENTS
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Section 2.1

METAMORPHOSIS 
GRAPHIC
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2.1.1
Building Metamorphosis 

Building graphic element
We have provided a variety of graphic tools that gives us 
instant recognition. These elements can be emphasised 
or played down individually to add enhance our 
storytelling and add visual appeal. Alongside these 
graphic tools a number of rules are always applied to 
ensure consistency across the brand. 

This is a minimalistic interpretation of this natural 
evolution. The sleek “swooshy” graphic device that 
forms the abstract represents in the most simplified 
form the metamorphism of one existing form into an- 
other. In the instance of Sadara, the graphic element 
illustrates growth, value and transformation and rep- 
resents Sadara as a value creator, making big things 
out of smaller ones. It uses its homegrown resources 
to produce downstream manufacturing and creates a 
tremendous amount of opportunity for its community 

Metamorphosis Graphic
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2.1.2
Metamorphosis - Primary

Layout cropping rules 
The individual components that make up The Device 
will always be spaced out with the given distance 
measured between the two halves of The Device. 
 
English Layout Example 

The English layout will sit on the bottom right side of the 
composition, allowing for the English text to appear on the 
left side. The ‘transformative’ part of The Device which appears 
directly after the focal point should always be laid out higher up 
than the main part of The Device.
 
Arabic Layout Example 

The Arabic layout will sit on the bottom left side of the 
composition, allowing for the Arabic text to dominate the right 
side. The ‘transformative’ part of The Device which appears 
directly after the focal point should always be laid out higher up 
than the main part of The Device.

Arabic Layout ExampleEnglish Layout Example

Metamorphosis Graphic
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2.1.3
Metamorphosis – Secondary

Layout Cropping Rules 
The individual components that make up The Device 
will always be spaced out with the given distance 
measured between the two halves of The Device. 
 
English Layout Example 

The English layout will sit on the bottom right side of the 
composition, allowing for the English text to appear on the 
left side. The ‘transformative’ part of The Device which appears 
directly after the focal point should always be laid out higher up 
than the main part of The Device.
 
Arabic Layout Example 

The Arabic layout will sit on the bottom left side of the 
composition, allowing for the Arabic text to dominate the right 
side. The ‘transformative’ part of The Device which appears 
directly after the focal point should always be laid out higher up 
than the main part of The Device.

English Layout ExampleArabic Layout Example

Metamorphosis Graphic
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Classic TV 4:3Wide-screen 16:9Cinemascope 21:9

Classic TV 4:3Wide-screen 16:9Cinemascope 21:9

2.1.4
Metamorphosis - Video

Layout Cropping Rules 
The individual components that make up the device will 
always be spaced out with the given distance measured 
between the two halves of The Device. 
 
English Layout Example 

The English layout will sit on the bottom right side of the 
composition, allowing for the English text to appear on the 
left side. The ‘transformative’ part of The Device which appears 
directly after the focal point should always be laid out higher up 
than the main part of The Device.
 
Arabic Layout Example 

The Arabic layout will sit on the bottom left side of the 
composition, allowing for the Arabic text to dominate the right 
side. The ‘transformative’ part of The Device which appears 
directly after the focal point should always be laid out higher up 
than the main part of The Device.

English Layout Example

Arabic  Layout Example

Metamorphosis Graphic
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2.1.5
Building Metamorphosis - Primary  Image 
Cropping

We have ensured consistency across the brand by the 
application of a number of rules. The Metamorphosis 
element of the device will always be cropped with the 
given rule in the diagram by following the rules you can 
achieve the Landscape, Portrait  and square layouts.

Landscape: Cyan Outline
Portrait: Yellow Outline
Square: Magenta Outline

Image Layout Cropping Rules

Metamorphosis Graphic
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Square Layout

Portrait Layout

Landscape Layout

2.1.6
Metamorphosis Image Cropping Layout Plan

Select the right layout to support the visual story 
you want to tell. The same story can be told in many 
different ways. Moreover, the same layout can be used 
to tell different stories. The “Transformer” plays a critical 
role in establishing the statement.

Metamorphosis Graphic
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Section 2.2

MOLTEN FLUIDS 
ABSTRACT

While transformation means to 
go from one thing to another, 
metamorphosis is to transform from 
one thing into something much 
greater. Through this theme, we have 
provided a dramatic graphic tool that 
creates a unique look and makes us 
recognisable.
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Square Layout Landscape Layout

Fluids abstract

Portrait Layout

2.2.1
Molten Fluids Primary Background Abstract

The Sadara Molten Fluids Abstract provides and 
imprints a transformation onto the brand identity with 
as much if not more impact that the logo itself would.
Like the caterpillar that crawls along the ground until 
eventually entering chrysalis, or cocoon, it resides alone 
and in darkness, not knowing what lay ahead. The fusing 
of colours teases the eye and evokes a sense of curiosity 
and adventure. When the time is right, it emerges as 
a beautiful winged monarch butterfly. This is regarded 
as not merely a transformation, but a beautification; a 
metamorphosis. 

Molten Fluids abstract
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Square LayoutSquare LayoutSquare Layout Landscape LayoutLandscape LayoutLandscape Layout Portrait LayoutPortrait LayoutPortrait Layout

A Fluids abstract

01 Layout Examples

02 Fluids abstract

02 Layout Examples

03 Fluids abstract

03 Layout Examples

2.2.2
Molten Fluids - Secondary Background 
Abstract

The Sadara Molten Fluids Abstract can appear in 
a number of ways as long as the colour spectrum 
includes all of the hues of the abstract. The general feel 
of the flow of the colours show s warm to cool transition 
all using the correct pantone brand colours.

Molten Fluids abstract
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DIGITAL 
APPLICATION
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Section 3.1

PRESENTATION
TEMPLATE
SCREEN RATIO 
16:9

The Sadara presentation template 
preferred format is the screen 
ratio of 16:9 as it has become 
more appropriate due to technical 
process. The ration 16:9 offers a 
number of design advantages 
as well as being better suited to 
smart phones, tablets and current 
external monitors.
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3.1.1
Presentation Template Screen Ratio 16:9 
(Cover)

The title slide will most commonly appear with the 
Sadara Abstract in composition similar to previous 
layout. The English layout will sit on the bottom right 
side of the 16:9 formatted composition, allowing 
for the English text to appear on the left side. The 
‘transformative’ part of The Device which appears 
directly after the focal point should always be laid out 
higher up than the main part of The Device. The Arabic 
will be flipped. The most commonly used Molten Fluid 
colour scheme will include “Sadara Green” and “Sadara 
Red”, taken from the logo itself. A secondary option for 
the Abstract may include warmer hues of the “Sadara 
Orange” and “Sadara Yellow.”

CREATING VALUE THROUGH CHEMISTRY

PRESENTATION TITLE
LOREM IPSOM
Presentation descriptor
07/04/2015

www.sadara.com

CREATING VALUE THROUGH CHEMISTRY

PRESENTATION TITLE
LOREM IPSOM
Presentation descriptor
07/04/2015

www.sadara.com

CREATING VALUE THROUGH CHEMISTRY

PRESENTATION TITLE
LOREM IPSOM
Presentation descriptor
07/04/2015

www.sadara.com

Presentation Template Screen
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3.1.2
Presentation Template Screen
Ratio 16:9 (Interior)

The inside slides of the 16:9 formatted presentation 
can appear to have a white background or a Molten 
Fluid background, depending on the content of the 
page. The text should be laid out on the left side of the 
presentation primarily.

Divider Slide 
This slide aims to organize the presentation and will 
always adhere to a Molten Fluid background with 
white text overlaid.

Story Slide 
A story slide can appear in one of two ways. Either the 
Molten Fluid is overlaid onto the desired image and 
used as a backdrop for the text, or the Sadara cropping 
system may also be applied here.

Contents slide 
The content slide should display clear legible text 
against a white background and should be primarily 
written on the left side of the page.

Graph slide 
A number of Sadara Graphs have been developed 
specifically for use on these templates. These should 
be utilized within presentations to maintain the brand 
presence. 

Contents slide

© Sadara Chemical Company   |  12 

Sub-heading if requried

Que voluptiae dolorat iorerit, volla sin rem ulliat 
acest aut eos dolut et et vellit quia sum cus ex et 
odi omnim quam ius magni dolenih illuptatus que 
laboritiatem andant ex essin con elent quatur? 
Quisquis des eaquid magnatempel millaudaest unda 
perspis esti alique prepel il eost, ut aut vel ius delit, 
ommo ex experia sinvelia qui repedi tem adiam, que 
cor abor aut ut quo inveren diciunt.

Que voluptiae dolorat iorerit, volla sin rem ulliat 
acest aut eos dolut et et vellit quia sum cus ex et 
odi omnim quam ius magni dolenih illuptatus que 
laboritiatem andant ex essin con elent quatur.

 - First level
• Second level
• Third level

_
TEXT AND IMAGE SLIDE

© Sadara Chemical Company   |  11 

_
TEXT AND BULLET SLIDE ONE COLUMN

Sub-heading if requried

Que voluptiae dolorat iorerit, volla sin rem ulliat 
acest aut eos dolut et et vellit quia sum cus ex et 
odi omnim quam ius magni dolenih illuptatus que 
laboritiatem andant ex essin con elent quatur? 
Quisquis des eaquid magnatempel millaudaest unda 
perspis esti alique prepel il eost, ut aut vel ius delit, 
ommo ex experia sinvelia qui repedi tem adiam, que 
cor abor aut ut quo inveren diciunt.

Que voluptiae dolorat iorerit, volla sin rem ulliat 
acest aut eos dolut et et vellit quia sum cus ex et 
odi omnim quam ius magni dolenih illuptatus que 
laboritiatem andant ex essin con elent quatur.

 - First level
• Second level
• Third level

Graph slide

© Sadara Chemical Company   |  14 

Note
Od quunt ga et quatioria soluptatur rerrore 
ratiatem quatus vit etures alit, sitaquam 
rehenda ereptat. Orest everi beaturehenet 
pelis est, comnitatem quam qui non 
restotatur, sam dolorporum dit et facessum 
non eligentis doluptiur.

Sub-heading if requried

_
BAR GRAPH

Tem et quamet, occaborit, quunt andi blaborios ea seni core pore consectatent pra ium eribus re mosae 
doluptate officiur sus, enime consequi blam, ut magnihi cimaior eperum volorestibus aut dolo cullam id 
qui cum nostium fugitius. Quatem fugiatesti comnima ionsequ atusdae non cus eribusam re non nonem 
que dolenimint aliquo que vendant assit.

17 

26 

53 

96 

55 

43 

70 

58 

Q1

Q2

Q3

Q4
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Note
Od quunt ga et quatioria soluptatur rerrore 
ratiatem quatus vit etures alit, sitaquam 
rehenda ereptat. Orest everi beaturehenet 
pelis est, comnitatem quam qui non 
restotatur, sam dolorporum dit et facessum 
non eligentis doluptiur.

Sub-heading if requried

_
COLUMN GRAPH

Tem et quamet, occaborit, quunt andi blaborios ea seni core pore consectatent pra ium eribus re mosae 
doluptate officiur sus, enime consequi blam, ut magnihi cimaior eperum volorestibus aut dolo cullam id 
qui cum nostium fugitius. Quatem fugiatesti comnima ionsequ atusdae non cus eribusam re non nonem 
que dolenimint aliquo que vendant assit.

43 

26 

53 

96 

55 

43 

70 

58 

0

20

40

60

80

100

120
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10%

29%

19%

18%

11%

14%

39%

61%

75%

25%

Note
Od quunt ga et quatioria soluptatur rerrore 
ratiatem quatus vit etures alit, sitaquam 
rehenda ereptat. Orest everi beaturehenet 
pelis est, comnitatem quam qui non 
restotatur, sam dolorporum dit et facessum 
non eligentis doluptiur.

Sub-heading if requried

_
PIE GRAPH

Tem et quamet, occaborit, quunt andi blaborios ea seni core pore consectatent 
pra ium eribus re mosae doluptate officiur sus, enime consequi blam, ut magnihi 
cimaior eperum volorestibus aut dolo cullam id qui cum nostium fugitius. Quatem 
fugiatesti comnima ionsequ atusdae non cus eribusam re non nonem que 
dolenimint aliquo que vendant assit.
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Note
Od quunt ga et quatioria soluptatur rerrore 
ratiatem quatus vit etures alit, sitaquam 
rehenda ereptat. Orest everi beaturehenet 
pelis est, comnitatem quam qui non 
restotatur, sam dolorporum dit et facessum 
non eligentis doluptiur.

Sub-heading if requried

_
LINE GRAPH

Tem et quamet, occaborit, quunt andi blaborios ea seni core pore consectatent 
pra ium eribus re mosae doluptate officiur sus, enime consequi blam, ut magnihi 
cimaior eperum volorestibus aut dolo cullam id qui cum nostium fugitius. Quatem 
fugiatesti comnima ionsequ atusdae non cus eribusam re non nonem que 
dolenimint aliquo que vendant assit.
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Divider Slide

Story Slide

_
Et velene ent dolora sitat eturendi 
aliquas doloratiis.
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1.  Parchitam ipsum endae eium eatem. 
2. As doloriam re sernati ium qui ulpa pratum 
3. ent quibus ut animo doluptas as que
4. qui consequae. Otas dollacea nus ipsaesequi
5. od modicillic tem nimus voluptam
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_
DIVIDER SLIDE

_
STORY TELLER
Emporem. Bitassitem et volorent. Epudandae id quae 
quis eumqui con eum faccus, sinctur aceaquat arum a 
dolore est, aceatendus id quiatum sitat. Rit veri restis 
doluptas dem eos ius sequo idestius enditem et latem 
que consequae vendellent. Borenie ndaeseq uaten-
di corem ipsunt ommod mossus aciis dolorioreped 
maximet eosam ditis antiae porem dis dolentorem 
autaqui res el magni to earum
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© Sadara Chemical Company   |  17 

www.sadara.com

_
PRESENTATION TITLE
LOREM IPSOM
Presentation descriptor
07/04/2015

CREATING VALUE THROUGH CHEMISTRY
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3.1.3
Presentation template screen
Ratio 4:3 (Cover)

The alternative Sadara presentation template format is 
the older and more classic screen ratio of 4:3. Despite 
the widespread use of the wider format, 4:3 is still more 
broadly used and in some circumstances the user 
will need to opt for this especially if presenting on PC 
computers. 

The title slide will most commonly appear with the 
Sadara Abstract sitting on the bottom right side of the 
4:3 formatted composition, allowing for the English 
text to appear on the left side. The ‘transformative’ part 
of The Device which appears directly after the focal 
point should always be laid out higher up than the 
main part of The Device. The Arabic will be flipped. The 
most commonly used Molten Fluid colour scheme will 
include “Sadara Green” and “Sadara Red”, taken from 
the logo itself. A secondary option for the Abstract 
may include warmer hues of the “Sadara Orange” and 
“Sadara Yellow.”

Presentation Template Screen
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3.1.4
Presentation template screen
Ratio 4:3 (Interior)

The inside slides of the 4:3 formatted presentation 
can appear to have a white background or a Molten 
Fluid background, depending on the content of the 
page. The text should be laid out on the left side of the 
presentation primarily.

Divider Slide 
This slide aims to organize the presentation and will 
always adhere to a Molten Fluid background with 
white text overlaid.

Story Slide 
A Story Slide can appear in one of two ways. Either the 
Molten Fluid is overlaid onto the desired image and 
used as a backdrop for the text, or the Sadara cropping 
system may also be applied here.

Contents Slide 
The content slide should display clear legible text 
against a white background and should be primarily 
written on the left side of the page.

Graph Slide 
A number of Sadara Graphs have been developed 
specifically for use on these templates. These should 
be utilized within presentations to maintain the brand 
presence. 

Graph slideDivider Slide Content Slide

Story Slide

Sub-heading if requried

Que voluptiae dolorat iorerit, volla sin rem 
ulliat acest aut eos dolut et et vellit quia sum 
cus ex et odi omnim quam ius magni dolenih 
illuptatus que laboritiatem andant ex essin con 
elent quatur.

− First level
• Second level
• Third level
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_
TEXT AND IMAGE SLIDE
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_
STORY TELLER
Emporem. Bitassitem et volorent. Epudandae 
id quae quis eumqui con eum faccus, sinctur 
aceaquat arum a dolore est, aceatendus id 
quiatum sitat. Rit veri restis doluptas dem eos 
ius sequo idestius enditem et latem que con-
sequae vendellent. Borenie ndaeseq uatendi 
corem ipsunt ommod mossus aciis dolori-
oreped maximet eosam ditis antiae porem dis 
dolentorem autaqui res el magni to earum
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_
TEXT AND BULLET SLIDE ONE COLUMN

Sub-heading if requried

Que voluptiae dolorat iorerit, volla sin rem ulliat 
acest aut eos dolut et et vellit quia sum cus ex et 
odi omnim quam ius magni dolenih illuptatus que 
laboritiatem andant ex essin con elent quatur? 
Quisquis des eaquid magnatempel millaudaest unda 
perspis esti alique prepel il eost, ut aut vel ius delit, 
ommo ex experia sinvelia qui repedi tem adiam, que 
cor abor aut ut quo inveren diciunt.

Que voluptiae dolorat iorerit, volla sin rem ulliat 
acest aut eos dolut et et vellit quia sum cus ex et 
odi omnim quam ius magni dolenih illuptatus que 
laboritiatem andant ex essin con elent quatur.

− First level
• Second level
• Third level
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_
Et velene ent dolora 
sitat eturendi 
aliquas doloratiis.
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1. Parchitam ipsum endae eium eatem. 
2. As doloriam re sernati ium qui ulpa pratum 
3. ent quibus ut animo doluptas as que
4. qui consequae. Otas dollacea nus ipsaesequi
5. od modicillic tem nimus voluptam

DIVIDER ONE
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_
BAR GRAPH

Sub-heading if requried

Aquo dolorro tet ut qui to conestio. Feribus inciis earum que dipsus aut ut volupiciis untion periatur? 
Qui optatum fugit, conse rehentur, occus sequati ut que volut volupit quam aut voluptas a serestius, 
nimpore versped quame quod evendus endae parchictas sequis iunt, con rest aut adi accus.
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Note
Od quunt ga et quatioria soluptatur rerrore 
ratiatem quatus vit etures alit, sitaquam 
rehenda ereptat. Orest everi beaturehenet 
pelis est, comnitatem quam qui non 
restotatur, sam dolorporum dit et facessum 
non eligentis doluptiur.
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Sub-heading if requried

Tem et quamet, occaborit, quunt andi blaborios ea seni core pore consectatent pra ium eribus re 
mosae doluptate officiur sus, enime consequi blam, ut magnihi cimaior eperum volorestibus aut dolo 
cullam id qui cum nostium fugitius. Quatem fugiatesti comnima ionsequ atusdae non cus eribusam re 
non nonem que dolenimint aliquo que vendant assit
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_
COLUMN GRAPH

Note
Od quunt ga et quatioria soluptatur rerrore 
ratiatem quatus vit etures alit, sitaquam 
rehenda ereptat. Orest everi beaturehenet 
pelis est, comnitatem quam qui non 
restotatur, sam dolorporum dit et facessum 
non eligentis doluptiur.
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_
PIE GRAPH

Sub-heading if requried

Bar chart that presents categorical data with rectangular bars with heights or lengths proportional to 
the values that they represent. The bars can be plotted vertically or horizontally. A vertical bar chart is 
sometimes called a line graph. A bar graph shows comparisons among discrete categories. 
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Note
Od quunt ga et quatioria soluptatur rerrore 
ratiatem quatus vit etures alit, sitaquam 
rehenda ereptat. Orest everi beaturehenet 
pelis est, comnitatem quam qui non 
restotatur, sam dolorporum dit et facessum 
non eligentis doluptiur.
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_
LINE GRAPH

Sub-heading if requried

Bar chart that presents categorical data with rectangular bars with heights or lengths proportional to 
the values that they represent. The bars can be plotted vertically or horizontally. A vertical bar chart is 
sometimes called a line graph. A bar graph shows comparisons among discrete categories. 
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Note
Pie charts have a discrete domain of 
categories, and are usually scaled so that all 
the data can fit on the chart. When there 
is no natural ordering of the categories 
being compared, bars on the chart may be 
arranged in any order.

Presentation Template Screen
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DIGITAL
COMMUNICATION
DESIGN

From internal announcements, to 
email signatures, to other templates, 
Sadara’s communications guidelines 
of a digital nature across the board. 
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01 | PROGRESS
_
Soluptatem dusame re nulla 
sita nisi voloreptas eos alibus 
arum laborer sperovidit rest, qui 
corepeles quiandis am hicidus es 
sum repres aborupt

Soluptatem dusame re nulla sita nisi voloreptas eos 
alibus arum laborer sperovidit rest, qui corepeles quiandis 
am hicidus es sum repres aborupt aectem erferupid 
minia nem. Bero odicit es in re venist qui idem et inti tes 
aperiatibus molenih icabore volore 

MORE >>>

02 | INTELLIGENCE
_
Ad ut adit esequassi dit lia volor 
alit plibers pedissinum faccusa 
nduscium ratur sequi delit, 
cum qui dolor molo tet que 
volorporibus denimint ipit ma

Itation ectatis andus arunturepere volesen dipsam lam 
corat ut ra ilit apeliquas rerspiet as dolorru aut accus si 
nimincto eossim quo is ne sequia ipsus eosa nonsed qui 
rem doluptae nit odis dolore volum il et andae cum qui 
doluptas evelesc

MORE >>>

03 | SCIENCE
_
Mossedis imusdaescia sus eatur 
vitatuscia volupictem velis 
ma nus, ad quodi rate lic tenti 
delloreium lanis volores sim 
venimpo reiumquam

Ectatis andus arunturepere volesen dipsam lam corat 
ut ra ilit apeliquas rerspiet as piduntotas aut accus si 
nimincto eossim quo is ne sequia ipsus eosa nonsed qui 
rem doluptae nit odis dolore volum il et andae cum qui 
doluptas evelesc 

MORE >>>

_

SUB-HEADING 
GOES HERE
Vendi conem quo illesciis 
sundio vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cones sedndi 
conem quo illesciis sundio 
vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cones sedindi 
conem quo illesciis sundio 
vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cones sedindi 
conem quo illesciis sundio 
vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cinis.
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Vendi conem quo illesciis 
sundio vent volorempos 
apidis cones sedi inis 
volorepra cora dolorro con 
eati cones sedndi conem 
quo illesciis sundio 
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Soluptatem dusame re nulla 
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arum laborer sperovidit rest, qui 
corepeles quiandis am hicidus es 
sum repres aborupt

Soluptatem dusame re nulla sita nisi voloreptas eos 
alibus arum laborer sperovidit rest, qui corepeles quiandis 
am hicidus es sum repres aborupt aectem erferupid 
minia nem. Bero odicit es in re venist qui idem et inti tes 
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02 | INTELLIGENCE
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nduscium ratur sequi delit, 
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Itation ectatis andus arunturepere volesen dipsam lam 
corat ut ra ilit apeliquas rerspiet as dolorru aut accus si 
nimincto eossim quo is ne sequia ipsus eosa nonsed qui 
rem doluptae nit odis dolore volum il et andae cum qui 
doluptas evelesc

MORE >>>

03 | SCIENCE
_
Mossedis imusdaescia sus eatur 
vitatuscia volupictem velis 
ma nus, ad quodi rate lic tenti 
delloreium lanis volores sim 
venimpo reiumquam

Ectatis andus arunturepere volesen dipsam lam corat 
ut ra ilit apeliquas rerspiet as piduntotas aut accus si 
nimincto eossim quo is ne sequia ipsus eosa nonsed qui 
rem doluptae nit odis dolore volum il et andae cum qui 
doluptas evelesc 

MORE >>>
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sundio vent volorempos apidis 
cones sedi inis volorepra cora 
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conem quo illesciis sundio 
vent volorempos apidis 
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dolorro con eati cones sedindi 
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dolorro con eati cones sedindi 
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volorepra cora dolorro con 
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Soluptatem dusame re nulla 
sita nisi voloreptas eos alibus 
arum laborer sperovidit rest, qui 
corepeles quiandis am hicidus es 
sum repres aborupt

Soluptatem dusame re nulla sita nisi voloreptas eos 
alibus arum laborer sperovidit rest, qui corepeles quiandis 
am hicidus es sum repres aborupt aectem erferupid 
minia nem. Bero odicit es in re venist qui idem et inti tes 
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Mossedis imusdaescia sus eatur 
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volorepra cora dolorro con 
eati cones sedndi conem 
quo illesciis sundio 
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CREATING VALUE THROUGH CHEMISTRY

3.2.1
Internal Announcement

When creating an internal announcement, email or 
newsletter for your department, you must keep in 
mind that the document may be viewed on many 
different devices, including laptops, tablets and smart 
phones. It is important to keep this literature simple 
and easy to follow. 

Digital Communication Design
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01 | PROGRESS
_
Soluptatem dusame re nulla 
sita nisi voloreptas eos alibus 
arum laborer sperovidit rest, qui 
corepeles quiandis am hicidus es 
sum repres aborupt

Soluptatem dusame re nulla sita nisi voloreptas eos 
alibus arum laborer sperovidit rest, qui corepeles quiandis 
am hicidus es sum repres aborupt aectem erferupid 
minia nem. Bero odicit es in re venist qui idem et inti tes 
aperiatibus molenih icabore volore 

MORE >>>

02 | INTELLIGENCE
_
Ad ut adit esequassi dit lia volor 
alit plibers pedissinum faccusa 
nduscium ratur sequi delit, 
cum qui dolor molo tet que 
volorporibus denimint ipit ma

Itation ectatis andus arunturepere volesen dipsam lam 
corat ut ra ilit apeliquas rerspiet as dolorru aut accus si 
nimincto eossim quo is ne sequia ipsus eosa nonsed qui 
rem doluptae nit odis dolore volum il et andae cum qui 
doluptas evelesc

MORE >>>

03 | SCIENCE
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Mossedis imusdaescia sus eatur 
vitatuscia volupictem velis 
ma nus, ad quodi rate lic tenti 
delloreium lanis volores sim 
venimpo reiumquam

Ectatis andus arunturepere volesen dipsam lam corat 
ut ra ilit apeliquas rerspiet as piduntotas aut accus si 
nimincto eossim quo is ne sequia ipsus eosa nonsed qui 
rem doluptae nit odis dolore volum il et andae cum qui 
doluptas evelesc 

MORE >>>

_
YOUR HEADING 
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NEWSLETTER | AUGUST - 2019ENIHITI BEARUM VOLUPTAT.
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SUB-HEADING 
GOES HERE
Vendi conem quo illesciis 
sundio vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cones sedndi 
conem quo illesciis sundio 
vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cones sedindi 
conem quo illesciis sundio 
vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cones sedindi 
conem quo illesciis sundio 
vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cinis.

Tell me more

SADARA

RESEARCH

PRODUCTS

 PLASCHEM PARK 

Want to change how you receive these emails?
You can update your preferences or unsubscribe from this list

Telephone +966 13 345 8999، Fax +966 13 351 2555
Jubail Industrial City 2، P.O. Box 11811، Saudi Arabia

info@sadara.com, www.sadara.com

_
YOUR HEADING 
GOES HERE
Vendi conem quo illesciis 
sundio vent volorempos 
apidis cones sedi inis 
volorepra cora dolorro con 
eati cones sedndi conem 
quo illesciis sundio 

CREATING VALUE THROUGH CHEMISTRY

CREATING VALUE THROUGH CHEMISTRY

01 | PROGRESS
_
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ma nus, ad quodi rate lic tenti 
delloreium lanis volores sim 
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YOUR HEADING 
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NEWSLETTER | AUGUST - 2019ENIHITI BEARUM VOLUPTAT.
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SUB-HEADING 
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cones sedi inis volorepra cora 
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ut ra ilit apeliquas rerspiet as piduntotas aut accus si 
nimincto eossim quo is ne sequia ipsus eosa nonsed qui 
rem doluptae nit odis dolore volum il et andae cum qui 
doluptas evelesc 

MORE >>>

_
YOUR HEADING 
GOES HERE

NEWSLETTER | AUGUST - 2019ENIHITI BEARUM VOLUPTAT.

_
SUB-HEADING 
GOES HERE
Vendi conem quo illesciis 
sundio vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cones sedndi 
conem quo illesciis sundio 
vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cones sedindi 
conem quo illesciis sundio 
vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cones sedindi 
conem quo illesciis sundio 
vent volorempos apidis 
cones sedi inis volorepra cora 
dolorro con eati cinis.

Tell me more

SADARA

RESEARCH

PRODUCTS

 PLASCHEM PARK 

Want to change how you receive these emails?
You can update your preferences or unsubscribe from this list

Telephone +966 13 345 8999، Fax +966 13 351 2555
Jubail Industrial City 2، P.O. Box 11811، Saudi Arabia

info@sadara.com, www.sadara.com

_
YOUR HEADING 
GOES HERE
Vendi conem quo illesciis 
sundio vent volorempos 
apidis cones sedi inis 
volorepra cora dolorro con 
eati cones sedndi conem 
quo illesciis sundio 

CREATING VALUE THROUGH CHEMISTRY

CREATING VALUE THROUGH CHEMISTRY

3.2.2
E - Newsletter template

The menus and options used to create the layouts are 
similar to an editorial online format. The mobile version 
should adjust to fit the screen. 

Digital Communication Design
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3.2.3
Communication Templates

Sadara’s communications templates should be 
easily constructed using the Molten Fluid Abstract in 
conjunction with the required text.

Dear colleagues,

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Fusce ultricies diam nec rutrum fi nibus. Aliquam 
eu tempus ipsum, nec pharetra velit. Nullam semper 
magna ac nisl luctus congue. Sed vel nibh sed mi 
ultrices lacinia. Mauris non consequat metus. Quisque 
velit felis, effi  citur eu condimentum ac, maximus quis 
augue. Aliquam imperdiet erat ac risus fi nibus, et 
vestibulum nisi posuere. Nullam eget cursus lorem. 
Quisque sit amet felis et erat mattis ornare. Vivamus 
faucibus aliquam hendrerit. Pellentesque id interdum 
mauris. Proin a arcu eu ex pellentesque eleifend non 
sit amet dui. Donec vitae ullamcorper eros. Proin 
porta arcu ut imperdiet auctor. Mauris at libero vitae 
diam suscipit porttitor. Suspendisse porta commodo 
aliquam.

Sed orci quam, pharetra ultrices tristique at, consectetur 
quis est. Quisque quis cursus mauris. Integer bibendum 
ipsum id dignissim pharetra. Fusce ac sem turpis. 
In nec risus tellus. Nunc at ante et purus fermentum 
tincidunt. Etiam vitae arcu eget ex accumsan effi  citur. 
Quisque lobortis scelerisque augue, vel volutpat ante. 
Pellentesque tempor orci vel aliquam lobortis. Vivamus 
iaculis nibh nunc, et interdum mauris sollicitudin sit 
amet. Morbi mi nunc, blandit sit amet ornare in, semper 
et tortor. Integer blandit erat eu sapien tristique fi nibus.

Maecenas ornare gravida molestie. Maecenas 
ullamcorper vulputate magna, eu feugiat odio laoreet 
sit amet. Suspendisse sem nisi, suscipit rhoncus dictum 
posuere, blandit ac orci. Ut imperdiet rutrum cursus. 
Nulla eu sagittis mauris, sed dignissim leo. Cras eget 
eleifend lorem. Nam aliquet sodales placerat. Nam 
ullamcorper, nunc vel malesuada tristique, est ipsum 
elementum quam, a dapibus lacus. 

Mohammad A. Alkhamis
Public Affairs Department
Media Production 

_
HEADLINE GOES HERE 

DEPARTMENT | DD MONTH, YEAR

الزملاء الأعزاء،

ــاب  ــة كت ــا خاص ــام به ــتخدار متن ــلى اس ــف ع ــببعض في ــسرع بس ــة ب لق
يــم شــفي تراجيــة كونــك التحســين إطبالأفــكارس.  لــتي  اعتماديزايــن 
صمــم كونــك يمكنــك إصداعــة. لــق الــترق التيــب بالصــور وتجميلــة. 
لالفائــق  أدوبي  التصمــم  الفعالمحتــوى  النصــور  متعــلى  لقــة 
اســتخدام كتاجــع قويــات للطبعضهــا كونــك إعمــل واءا جدامــج وثائــق 
الــة فيــف البرنــاول باســتخداول أدوالبعــض في أكــثر الأفــكار والتشــفي 
لعنــان في يمكــن تنــام كونــك إبــدام واء تحكــم التيــب التســليم في 
تحســين لالعــدة للطبالنصوصــا كونــك الحــد التجميــع أدوبي أسرعــة 
بإنديزايــن فيــة للطباســتخدامج وجدامــج والــة. لقــة بالمتنقيمكنــك 
الرســوم واعيديــك. صمــم والإعالــذي يــم جــدام الأو تصميــم شــفي 
أدوالمتــدرج والبــع اســتخداعة باســتويات للطبــاع والوثائحــة لائحــة 
في أدام كتاجــع الشرقيمكنــك الرســومن لــترق الحــد الترتيــب الوثائــف 
بســببع  بالوثيقــة  واعتمــادة  أوســط  شــفي  جــدام  أداءا  المحتويــة 

وثائــف علــق إعمــل وافــة بطريقــة للطبعــض.

ــة  ــق المــل ال ــف عل ــف عــلى الفائ ــام والــشرق النصــور وات لائ ــق العن ل
التيــب العنــام فيــة إنديزايــن لإعمــل واجــع قــم أن للطبعــض في مؤثــر 
ــع  ــد الب ــت جارســوم إضافــة أدوبي مســتخداعة باعي ــة للطبال المحتوي
ــبر  ــع أك ــع. صمي ــة م ــع بالبرناص ــط واج ــم أوس ــع ق ــوص. صمي والنص
والــبر موالبــع قويــة بالتجميــع أسرعــة أن تحســين ثــم والــرس. يمكنتــاب 
للطباســتخداول بإنشــاءا خــاصر التســليمكنت والتشــفي أدوبي يمكنــك 
المتعــلى العناصــة أو تحــضر التســليم التجميعلقــة للطبالحــد الخطــوط 
بــب  أنيقــة  بهــارس. إصداعــة، يمكنــك إصــدام أدوبي  كتــاب  واجيــة 

ــا. ــور المتعملفه ــاول النص ــق إلى ال أكبرن ــة أدوات واء الفائ الوثيق

 خاصــة الحــد الوثيقــة كونــك المحتــوى المــل ببعضهــارس. يمكنــك 
اســتخداعة بســبب بالعنــاول المــل أوســط بسرعــة، يمكنــك التشــفي 
تــرات خلالترغــب اســتويات تصمــم نصوصــا جــدام إلى مــوات تصمــم 
نصوصــا كونــك أدوات واعــة. وى مثــل يمكنــك يمكنــك أداءا جميمكــن 
في يمكــن ثــم أدوات تصمــم والفائــف عــلى مســتويات إنديــة باعتمــادة 
بــسرع أسرعــة للطبعضهــا اعــة مواجيــة التحــضر وال باســتويات خاصــة 

ــداول بطريقــة بســببعض في لالنصــوص وات. بــسرع والوثيقــة إب

محمد أسعد الخميس
وزارة الشؤون العامة

الإنتاج الإعلامي

CREATING VALUE THROUGH CHEMISTRY

Dear colleagues,

Lite es denis de none natusdanda quia suntiunt adi ium renimi vendell 
volupta prestrum vendell iamendis rere seque voluptatur aute nis aut 
quiasped eossit ipsam eatur simpos estibusam ident faccus.

Esto est pa veribus pra nestiae plabo. Dictias aut que nulliquid magnimi, 
sumquaspel et fuga. Et a arum apis magnate doluptiuria dolorepratum 
fugit velles apita est et optaquod eaquam beaquam endigent.

With best regards,

Basil S. Al-Mejna
Public Aff airs Department
Media Production 

_
JOIN US
DECEMBER 24TH

DEPARTMENT | DD MONTH, YEAR

CREATING VALUE THROUGH CHEMISTRY
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Dr. Faisal M. Al-Faqeer
Chief Executive officer

Sadara Chemical Company
Mob +966 50 020 0395، Tel +966 13 345 8999، Fax +966 13 351 2555
Jubail Industrial City 2، P.O. Box 11811، Saudi Arabia
faisal.alfaqeer@sadara.com

www.sadara.com

Good Morning,

Tem eatum fugitin re corios quibus sequis etur re rectorerios earum fuga. Evero estotam excea 
sime dolut re, volorat emquiat urendam quam esed quo et accatus nienim accus natem. Nam 
faceaquid quiam fugitio ssimolorum quam experspidi unt eicillesti cum aut eatur re ea simagnis 
escius re verum eaturiature, optatem quodis non nos del mi, to omni consedit reptibus ad quunt 
laturio doluptassunt ullorro volupta ssiment la quates doles explamus doluptate dolumet mos 
enditat quibusd animil mos debitint, ullicitat.

Rae magnam auditinum il invella dem si dero et plit volorepudam, ipid exerfero earciis int viti 
dicaborero molut expero eaquae sin pe laborep tatempos as acimagnam everum voluptatur, 
tesento tem id magnis est, sequiam, sinvere henduci di volorem dolut eos es vid magnimpelit id 
eumet, atur apiet id mod quunt fuga.

 Et eost que autest perro quaturepro volum harum sundebisquid ut lit fugias re omniendae 
nonsequunt ditam est, quiam laut que con plab illam hitibus pro venda non eliquo qui ipit ditat 
asita cus et milique esedisc iatur, con re optas volorem ium ducipis eariore susdae sandam, 
commolupit lis di de doluptae sitate volorae vendit volo cus apis quas peligni magnis aut quis dis 
dolupta cumque vellatu ritinctem voluptas sa sunt et deliquat. Hit estiis eturectum nonsecea que 
et quia sitium faccum dis ipissunt aspelit abo. Ut untorro blabore henemquis dit exceatur assitas 
reius, solore ex eseque aut venimus aspit re natquis sitest officil intiis expero est ommolo volorro 
vidigendis sita quamus nonse

Best Regards,

CREATING VALUE THROUGH CHEMISTRY

3.2.4
Email Signature 

An email signature is an online business card and 
branding tool used to increase site traffic and reaffirm 
brand presence. Sadara has a template to enable all 
staff to create a customized e-mail signature than con- 
firms the brand. Create your email signature by: 

Digital Communication Design



Sadara Brand Guidelines

Section 3.3

SOCIAL MEDIA
APPLICATIONS

Sadara’s social media guidelines 
apply to any and all channels 
created in the brand’s name as well 
as Sadara-related content share 
or posted by staff on third-party 
platforms. Currently, the most 
prominent social media channels 
used by Sadara are Linked-in, Twitter, 
Facebook and YouTube. 
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Sadara began the transformation of the 
industry as the most ambitious project of 
its kind in the Middle East

TRANSFORMER

 تحول الصناعة باعتبارها أكثر Sadara بدأت
المشاريع طموحًا من نوعها في الشرق الأوسط

المحول

Sadara began the transformation of the 
industry as the most ambitious project of 
its kind in the Middle East

TRANSFORMER

 تحول الصناعة باعتبارها أكثر Sadara بدأت
المشاريع طموحًا من نوعها في الشرق الأوسط

المحول

3.3.1
Molten Fluids Primary Background Abstract

Landscape Layout Image Cropping 
Both the “Sadara Red” or the “Sadara Green/Blue” 
may be used as a primary background abstract. The 
English layout will sit on the bottom right side of the 
composition, allowing for the English text to appear 
on the left side. The ‘transformative’ part of The 
Device which appears directly after the focal point 
should always be laid out higher up than the main 
part of The Device.

The Arabic layout will sit on the bottom left side 
of the composition, allowing for the Arabic text to 
dominate the right side. The ‘transformative’ part 
of The Device which appears directly after the focal 
point should always be laid out higher up than the 
main part of The Device.

Social Media Applications
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VALUE CREATOR

Sadara began the transformation of the 
industry as the most ambitious project of 
its kind in the Middle East

TRANSFORMER
Sadara is a key player in the 
downstream diversification of 
the KSA economy

GROWTH
DRIVER

3.3.2
Photographic Primary Background Abstract

Appropriate images may be cropped and/ or 
masked within the abstract or outside of it to create 
additional layouts.

Social Media Applications
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 تحول الصناعة باعتبارها أكثر Sadara بدأت
المشاريع طموحًا من نوعها في الشرق الأوسط

المحول
Sadara began the transformation of the 
industry as the most ambitious project of 
its kind in the Middle East

TRANSFORMER

Sadara began the transformation of the 
industry as the most ambitious project of 
its kind in the Middle East

TRANSFORMER
Sadara is a key player in the 
downstream diversification of 
the KSA economy

GROWTH
DRIVER

Sadara plays a longterm role in the communities 
in which it operates

RESPONSIBLE

3.3.3
Molten Fluid Primary Background Abstract

The Molten Fluid Abstract may be cropped and/ or 
masked within the abstract or outside of it to create 
additional layouts.

Social Media Applications
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Sadara began the transformation of the 
industry as the most ambitious project of 
its kind in the Middle East

TRANSFORMER
Sadara began the transformation of the 
industry as the most ambitious project of 
its kind in the Middle East

TRANSFORMER

3.3.4
Overlay Primary Background Abstract

Overlaying of images and the Molten Fluid Abstract 
may be cropped and/ or masked within the abstract or 
outside of it to create additional layouts.

Social Media Applications
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Section Four

PRINTING
APPLICATIONS



Sadara Brand Guidelines

Section 4.1

PORTRAIT & 
LANDSCAPE
LAYOUTS

This section of the guidelines 
sets out the rules and principles 
to create product and corporate 
marketing layouts. The rules here 
form the foundation for our whole 
visual identity. 
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3X

5X

1X

2X

3X 3X

3X 3X

30X

40X

4.1.1
Portrait Layout Hierarchy

Hierarchy
Our gradients are used to add fluidity and personality 
to our colour palette, derived from the core brand 
colours they help to make the Sadara brand dynamic 
and distinctive. 

Gradients 
They are produced in CMYK only in print, to match the 
CMYK of the wordmark. The direction of gradient on 
flow lines is always the same, the lightest colour is al- 
ways on the center. 

Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE

www.sadara.com

Portrait & Landscape Layouts
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Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE

www.sadara.com

3X3X

5X

1X

2X

3X3X

40X

4.1.2
Landscape Layout Hierarchy

Hierarchy
Our gradients are used to add fluidity and personality 
to our colour palette, derived from the core brand 
colours they help to make the Sadara brand dynamic 
and distinctive. 

Gradients 
They are produced in CMYK only in print, to match 
the CMYK of the wordmark. The direction of gradient 
on flow lines is always the same, the lightest colour is 
always in the centre. 

Portrait & Landscape Layouts
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Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE

www.sadara.com

Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE

www.sadara.com

Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE
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Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE

www.sadara.com

4.1.3 
Primary Portrait Layout Example

English Layout Example 
The portrait layout in English will sit on the bottom right 
side of the composition, allowing for the English text 
to appear on the left side. The ‘transformative’ part of 
The Device which appears directly after the focal point 
should always be laid out higher up than the main part 
of The Device.
 
Arabic Layout Example 
The portrait layout in Arabic sit on the bottom left 
side of the composition, allowing for the Arabic text 
to dominate the right side. The ‘transformative’ part of 
The Device which appears directly after the focal point 
should always be laid out higher up than the main part 
of The Device.

إعالمتنقيحه. يم والتسليمكنك إنشاء الإعمل ال باعيدية 
فيف العدة التسليمكنك أدارك لقة بإنشاء النصور الملفات 

تنقيمكنك الوثائق.

هذا هو
العنوان الخاص

هذا هو العنوان

www.sadara.com www.sadara.com

إعالمتنقيحه. يم والتسليمكنك إنشاء الإعمل ال باعيدية 
فيف العدة التسليمكنك أدارك لقة بإنشاء النصور 

الملفات تنقيمكنك الوثائق.

هذا هو
العنوان الخاص

هذا هو العنوان

إعالمتنقيحه. يم والتسليمكنك إنشاء الإعمل ال باعيدية 
فيف العدة التسليمكنك أدارك لقة بإنشاء النصور الملفات 

تنقيمكنك الوثائق.

هذا هو
العنوان الخاص

هذا هو العنوان

www.sadara.com www.sadara.com

إعالمتنقيحه. يم والتسليمكنك إنشاء الإعمل ال باعيدية 
فيف العدة التسليمكنك أدارك لقة بإنشاء النصور 

الملفات تنقيمكنك الوثائق.

هذا هو
العنوان الخاص

هذا هو العنوان

English Layout Example

Arabic Layout Example

Portrait & Landscape Layouts
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Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE
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إعالمتنقيحه. يم والتسليمكنك إنشاء الإعمل ال باعيدية 
فيف العدة التسليمكنك أدارك لقة بإنشاء النصور 

الملفات تنقيمكنك الوثائق.
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العنوان الخاص

هذا هو العنوان

Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE

www.sadara.com

www.sadara.com

إعالمتنقيحه. يم والتسليمكنك إنشاء الإعمل ال باعيدية 
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إعالمتنقيحه. يم والتسليمكنك إنشاء الإعمل ال باعيدية 
فيف العدة التسليمكنك أدارك لقة بإنشاء النصور 

الملفات تنقيمكنك الوثائق.

هذا هو
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www.sadara.com

Offic temo odita voluptatatet quis
modis aritis ex expedis cum nost
apera qui reptinus venis.

THIS IS YOUR
HEADLINE
THIS IS YOUR SUB-HEADLINE

www.sadara.com

إعالمتنقيحه. يم والتسليمكنك إنشاء الإعمل ال باعيدية 
فيف العدة التسليمكنك أدارك لقة بإنشاء النصور 

الملفات تنقيمكنك الوثائق.

هذا هو
العنوان الخاص

هذا هو العنوان

4.1.4
Primary Landscape Layout Example

English Layout Example 
The landscape layout in English will sit on the bottom 
right side of the composition, allowing for the English 
text to appear on the left side. The ‘transformative’ part 
of The Device which appears directly after the focal 
point should always be laid out higher up than the 
main part of The Device.
 
Arabic Layout Example 
The landscape layout in Arabic sit on the bottom left 
side of the composition, allowing for the Arabic text 
to dominate the right side. The ‘transformative’ part of 
The Device which appears directly after the focal point 
should always be laid out higher up than the main part 
of The Device.

English Layout Example

Arabic Layout Example

Portrait & Landscape Layouts
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45º Angle

Transformer Gradients

4.1.5
Portrait Primary Overlay Layout 
Development Process

Appropriate images may be cropped and/ or masked 
within the abstract or outside of it to create additional 
layouts. They are produced in CMYK only in print, to 
match the CMYK of the wordmark. The direction of 
gradient on flow lines is always the same, the lightest 
colour is always in the centre. 

Portrait & Landscape Layouts
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4.1.6
Primary Overlay Layout Examples

Overlay Layout Example
Overlaying of images and the Molten Fluid Abstract 
may be cropped and/ or masked within the abstract or 
outside of it to create additional layouts.

Crop Image Layout Example
Cropping of images and the Molten Fluid Abstract 
may be cropped and/ or masked within the abstract or 
outside of it to create additional layouts.

Portrait & Landscape Layouts
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4.1.7
Landscape Primary Overlay and Crop Images 
Layout Examples

Overlay Layout Example
Overlaying of images and the Molten Fluid Abstract 
may be cropped and/ or masked within the abstract or 
outside of it to create additional layouts.

Crop Image Layout Example
Cropping of images and the Molten Fluid Abstract 
may be cropped and/ or masked within the abstract or 
outside of it to create additional layouts.

Portrait & Landscape Layouts
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4.1.8
Molten Fluids Portrait Layout

The Molten Fluid Abstract may be combined with the 
Device by cropping or masking to create the desired 
effect on a portrait layout. The English layout will sit 
on the bottom right side of the composition, allowing 
for the English text to appear on the left side. The 
‘transformative’ part of The Device which appears 
directly after the focal point should always be laid out 
higher up than the main part of The Device.

The Arabic layout will sit on the bottom left side of 
the composition, allowing for the Arabic text to 
dominate the right side. The ‘transformative’ part 
of The Device which appears directly after the focal 
point should always be laid out higher up than the 
main part of The Device.

Portrait & Landscape Layouts
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4.1.9
Molten Fluids Landscape Layout

The Molten Fluid Abstract may be combined with the 
Device by cropping or masking to create the desired 
effect on a landscape layout. The English layout will sit 
on the bottom right side of the composition, allowing 
for the English text to appear on the left side. The 
‘transformative’ part of The Device which appears 
directly after the focal point should always be laid out 
higher up than the main part of The Device.

The Arabic layout will sit on the bottom left side of 
the composition, allowing for the Arabic text to 
dominate the right side. The ‘transformative’ part 
of The Device which appears directly after the focal 
point should always be laid out higher up than the 
main part of The Device.

Portrait & Landscape Layouts
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Step 1

Gray scale image. 

Step 2

Molten fluids abstract. 

Step 3

Molten fluids abstract blending mode: screen. 

4.1.10
Molten Fluids Primary Background 
Development

he Molten Fluid Abstract may be combined with the 
Device by merging two visuals to create the desired 
effect on an any layout. This can be achieved by the 
process of using a grey scale image blended into the 
Molten Fluids abstract.
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4.1.11
Molten Fluids Primary Portrait Layout

Appropriate images may be cropped and/ or masked 
within the abstract or outside of it to create additional 
portrait layouts. Examples of how a select number 
of appropriate layouts are seen here and include 
photographic visuals against the Molten Fluid Abstract 
by way of overlaying, cropping or masking.

Portrait & Landscape Layouts
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4.1.12
Molten Fluids Primary Landscape Layout

Appropriate images may be cropped and/ or masked 
within the abstract or outside of it to create additional 
landscape layouts. Examples of how a select number 
of appropriate layouts are seen here and include 
photographic visuals against the Molten Fluid Abstract 
by way of overlaying, cropping or masking.  

Portrait & Landscape Layouts
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Section 4.2

STATIONERY
Our stationery set is simple and 
elegant and relies on the consistent 
use of our Logo and brand elements 
across our material. Please follow 
the clear construction guides 
presented on the following pages 
for recreating your key stationery 
items. Any additional items that are 
not specified in this document can 
be easily recreated from what has 
already been set. 
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The examples show the 
preferred placement 
of the Sadara logo 
on various items of 
stationery. Most items are 
suited for the standard 
horizontal and full colour 
logo format, but there will 
be exceptions to this rule. 
Basic stationery should 
generally use white or off- 
white paper. 

The logo should be printed 
in (Blue Pantone® 288 
U, Red Pantone® 185 U, 
Green Pantone® 3288 U, 
Gray Pantone® Cool Gray 
9 U / 350 GSM). Address 
information should appear 
to the left of the logo or in 
the footer. 
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Contact Info
If you need more guidance or information
about the Sadara brand and its application, please contact: 
corporate.communications@sadara.com




